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2014 SERVICE & COURTESY AWARD
ABOUT THE SERVICE & COURTESY AWARD

The Service & Courtesy Award was introduced in 1986 and has been one
of the most actively supported events by members of the Hong Kong Retail
Management Association and the trade. Launched for 29 years, the award
is highly respected as the Oscars of the retail trade in Hong Kong. The
Award has been successful, over the years, in promoting the awareness of
service within the retail industry. It has become a well-recognized annual
activity that retail practitioners anticipate with keenness and excitement.
Winners and their companies receive very extensive industry recognition
and media coverage.

The theme and slogan for this year's Award is:

Commending a Genuine Heart for Service Excellence

OBJECTIVES

B To award outstanding individuals engaged in the frontline retail
profession for their outstanding service.

B To upgrade the overall customer service standard of frontline retail staff
and to increase the competitiveness of Hong Kong’s retail industry.

B To set role models for fellow retail staff and to engage both the retail
staff and their companies in the process of the award programme, and
promote the importance of quality service among retail practitioners
from frontline to management level.

B To promote the retail industry and attract fresh graduates or
practitioners in other industries to take up retailing as their careers.

TARGET PARTICIPANTS

Frontline retail sales staff

BENEFITS
Every Individual Award Winner will receive:

Sponsorship to overseas study tour;

A trophy;

A certificate;

Media publicity; and

A complimentary ticket to attend the HKRMA's 31st Annual Ball cum
Retail Awards Presentation Ceremony.

6. Opportunities to speak at conference, seminar, forum or other events
organized by the HKRMA to promote service excellence.

The Best Team Performance Award Winners wiill
receive:

1. Half-priced sponsorship to overseas study tour (applicable to the Gold
Award winner only);

A trophy (for each winning company);

Certificates;

Media publicity; and

Complimentary tickets to attend the HKRMA's 31st Annual Ball cum
Retail Awards Presentation Ceremony.

All Finalists will receive:

1. Media publicity;

2. Complimentary tickets to attend the HKRMA's 31st Annual Ball cum
Retail Awards Presentation Ceremony; and

3. "Outstanding Performance Award” - The top 10% participants with
the highest rank from each category and level will be invited to go on
stage to receive their certificates.

All Participants will receive:

1. Participation Certificates;

2. Mystery Shoppers Assessment Reports; and

3. Participants who get full score at Mystery Shopper Assessment will be
recognized as “Excellent Service Star”

The Participating Company will gain:

1. Media publicity to enhance company reputation and customer
confidence in the market place;

2. Continuous improvement and performance benchmarking with other
companies;

uhWwN =
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3. Staff engagement and strengthening of employees’ morale at all levels
of the company;

4. Display of the Service & Courtesy Award logo on the winning
company’s marketing materials to promote the company’s image. Prior
approval from HKRMA is required; and

5. Opportunities to speak at conference, seminar, forum or other events
organized by the HKRMA to promote service excellence.

AWARD STRUCTURE

The 2014 Service & Courtesy Award consists of the following types of
awards:

Individual Award

There are 2 levels of individual award:
(A) Junior Frontline Level

(B) Supervisory Level

Individual winners will be selected from each category of the Junior
Frontline Level and Supervisory Level.

Company Award —"The Best Team Performance Award" —
Gold Award, Silver Award and Bronze Award

For details of the entry requirements, please see section “ELIGIBILITY".

Outstanding Performance Award lNEW

The top 10% participants with the highest rank from each category and
level will be invited to go on stage to receive their certificates.

Excellent Service Star lNEW

Participants who get full score at Mystery Shopper Assessment will be
awarded

AWARD CATEGORIES

Participating companies have to participate in one of the following retail
business categories. Each category should consist of brands from at least
2 companies, and a minimum of 8 participants. In case there is only 2
brands in the category, each brand should nominate at least 3 participants
to increase competitiveness of the award. More details please refer to
"Terms & Conditions".

Beauty Products / Cosmetics '

Convenience Stores *

Department Stores '

Electronic & Electrical Appliances *

Eyewear '

Fashion & Accessories

Fashion & Accessories — High Fashion *

Fashion & Accessories — Sports and Qutdoor Products *
Fastfood *
Food Shops '

Footwear *

Furniture & Home Accessories '
Health Care Products '

Infant & Child Merchandise '
Personal Care Products ?

Professional ®

Restaurants °

Retail (Services) ©

Retail (Services) — Financial Institutions ’

Retail (Services) — Property Management ’

(L 1L 1L

Retail (Services) — Public Utilities ’

Specialty Stores

Supermarkets / Self-serviced Mega Stores >

Telecommunications >

Watch & Jewellery '
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. If there is insufficient participation, it will be grouped under “Specialty Stores Category”.

. If there is insufficient participation, it will be grouped under “Supermarkets / Self-serviced
Mega Stores / Convenience Stores / Personal Care Products Category”.

If there is insufficient participation, it will be grouped under “Electronic & Electrical
Appliances / Telecommunications Category”.

If there is insufficient participation, it will be grouped under “Fashion & Accessories
Category”.

If there is insufficient participation, it will be grouped under “Fastfood/Restaurants
Category”.

. Retail (Services) Category covers entertainment and theme park or others.

. If there s insufficient participation, it will be grouped under “Retail (Services) Category”.

. Nominee who holds professional qualification will be grouped under “Professional
Category”, for example optometrist, pharmacist, nutritionist or dispenser. If a company
can distinguish the retail frontline staff into two types (a) holding professional
qualifications; and (b) without holding professional qualifications, then type (a) will be
grouped under “Professional Category” while type (b) will be grouped under another
category according to the company’s business nature.

Professional Category is not applicable to company with all or majority of its retail
frontline staff are mandatory to possess professional qualifications. Examples include
bank, insurance company or security sector.

ELIGIBILITY

1 Open to all retail sales staff

2 A company with several different brands should enroll by their
respective brand. HKRMA may re-arrange the company’s participating
unit as it deems necessary. HKRMA reserves the right of final decision.

3 Past individual winners of the Service & Courtesy Award are NOT
eligible to participate in the same level of the award. Past individual
winners of SME category cannot be re-nominated. Otherwise, the
participants will be disqualified.

Individual Award - Junior Frontline Level

Basic m Floor employees or staff at frontline counter who (a)
Requirements have direct contact with customers; and (b) involve
at least 50% in sales function/customer service*.

m For example, personal sales such as a salesman in
a department store; non-personal sales such as a
cashier in a supermarket

= Nominees can be full-time or part-time staff. Full-
time staff have to be employed for at least 6
months, while part-time staff have to be employed
for at least 12 months by the participating company
from the date of enroliment deadline

m (a)Staff who supervise other employees; or (b)
management trainees; or (c) acting supervisors
are NOT eligible for nomination to Junior Frontline
Level.

m Past winners of Junior Frontline Level can only be
nominated to Supervisory Level.

N B A W N~

Minimum Full-time staff
Requirements |® 20 days/month with working hours not less than

of Monthly 120 hours/month at retail outlet. Lunch hour is
Working Days/ excluded.
hours m At least 4 working days on Saturday/Sunday/public

holiday in a month”.

Part-time staff

m 18 hours/week for 4 consecutive weeks at retail
outlet with working hours not less than 72 hours/
month. Lunch hour is excluded.

Maximum No. |® No restriction on the number of nominations for
of Nominations Junior Frontline Level

Individual Award - Supervisory Level

Basic m Full-time supervisors who (a) have direct contact

Requirements with customers; and (b) involve at least 50% sales
function / customer service. *

m The scope of supervision should not be more than
one store location/retail outlet, or one department
for Department Store nominees.

m Supervisors have to be full-time employees who
had been employed for at least 6 months from the
date of enrollment deadline.

® Management trainees are NOT eligible for
nomination to Supervisory Level.

m Past winners of Supervisory Level and past winners
of SME category cannot be re-nominated.

Minimum m 18 working days/month at retail outlet with
Requirements working hours not less than 108 hours/month.
of Working Lunch hour is excluded.

Days / Hours m At least 4 working days on Saturday/Sunday/public
holidays in a month”.

Maximum No. |® No more than 5 nominations per participating
of Nominations company for supervisory level

*

Applicable to participants from the Retail (Services) Category only i.e. the job duties of
participants from the Retail (Services) Category should involve at least 50% customer
service.

Not applicable to companies whose operation hours fall on weekdays only or on
weekdays and alternate Saturday.

Company Award-The Best Team Performance Award

Basic = A minimum of 4 participants;

Requirements |® 3 participants from Junior Frontline Level and 1
participant from Supervisory Level;

m |f a company has more than 4 participants, only
the 4 participants with the highest scores will be
selected to compete for the Award; and

®m The 3 companies with the highest scores will be
selected as the Gold, Silver and Bronze Award
winners.

JUDGING CRITERIA

Professional Image

Presentation Skills

Interpersonal Skills

Service Concepts and Skills

Management Skills (applicable to Supervisory Level)

JUDGING PROCEDURE

Phase 1 : Mystery Shoppers Assessments
Phase 2 : Preliminary Interview with Judging Panel
Phase 3 : Final Interview with Judging Panel

Phase 1: Mystery Shoppers Assessments

1. A total of 3 mystery shoppers visits will be conducted from July to
August 2014.

2. The highest 2 scores will be used to shortlist participants to Phase
2-Preliminary Interview.

3. Result will be notified to individual participating companies.

4. Participants’ duty roster should be submitted to the HKRMA by hand
or by mail or by email (snc@hkrma.org) according to the following
schedule.

I

Duty roster during | Deadline
1-31 July 2014 11 June 2014
1-31 August 2014 11 July 2014

5. If participant fails to submit a correct duty roster before the deadline,
zero score will be given in the mystery shoppers assessment.

6. If a participating company changes the duty roster after the submission
deadline, it should pay an administrative fee of HK$350 each time. It
should inform the HKRMA in writing and submit the cheque 5 working
days in advance.

7. If the mystery shopper cannot locate the participant during the visit,
the maximum waiting time will be 10 minutes. The mystery shopper
will assess all other staff within the store for that particular visit
without any notice.

8. Participants are suggested not to take annual leave during the period
of July-August 2014.

9. Mystery shopper will identify the participant according to the
award hanging badge, name badge and the photo provided by the
participating company.

10. If the participant does not wear the award hanging badge, the mystery
shopper may assess all other retail staff in the store for that particular
visit without prior notice.

11.1f transaction is required during the visit (e.g. fastfood shops,
restaurants), the participating company should provide the Association
with cash allowance(s). The amount depends on the product price
and the number of visits. The Association will discuss the details with
individual participating company upon receipt of the enrollment form.

12. Individual mystery shoppers reports will be distributed to participating
companies in November 2014.

Phase 2 : Preliminary Interview with Judging Panel

1. Shortlisted participants will be invited to attend group interview with
the judging panel.

2. The interview will focus on cases studies, service concepts and
questions-and-answers.

3. Scores from Mystery Shoppers Assessment contributes 50% of the
total weighting in Preliminary Interview.

4. Result will be notified to individual participating companies.

Phase 3 : Final Interview with Judging Panel

1. Shortlisted participants will be invited to attend individual interview
with the judging panel.

2. The interview will focus on cases studies, service concepts and
questions-and-answers.

3. Scores from Mystery Shoppers Assessment contributes 30% of the
total weighting in Final Interview.

4. Result will be announced at Winners Announcement Ceremony.

JUDGING PANEL

Judging panel members consist of experienced retail practitioners,
consultants, academics, government officials and senior management
from the retail trade and public organizations.

LANGUAGE MEDIUM

All interviews will be conducted mainly in Cantonese.

AWARD HANGING BADGES / WINDOW STICKERS

1. Award hanging badges and window stickers will be distributed to all
participating companies after the enrollment deadline.

2. To promote service awareness and motivation among retail staff,
participating company should display the window stickers at their retail
outlets until the end of the Award.

3. To enable the mystery shoppers to identify the participants, participants
must wear the award hanging badges.

4. During the interviews, participants must wear their uniforms, name
badges and award hanging badges.

PROMOTION OF THE WINNING COMPANIES

The HKRMA will use information provided by the participating companies
for publicity, marketing and promotional purposes relating to the Award.
Advertisement & Supplement

Advertisement & supplement will be published in print matter or other
effective media to promote the finalists, different award winners and the
respective companies.

Video

Videos will be produced to promote the individual winners and the
respective company. The videos will be broadcasted through TV channel,
HKRMA's website and other effective media.

WINNERS ANNOUNCEMENT CEREMONY

Award result will be announced at the Winners Announcement Ceremony.

AWARD PRESENTATION CEREMONY

The award presentation ceremony will be held at the HKRMA 31st Annual
Ball cum Retail Awards Presentation Ceremony. All winners and finalists
will be invited to the Ceremony.

Individual & Company Award
Winners will be invited to go on stage to receive their trophies.
Outstanding Performance Award

The top 10% participants with the highest rank from each category will be
invited to go on stage to receive their certificates.

PARTICIPATION FEE

Phase 1-Participation Fee

Companies should pay the participation fee at enrolment. The association
will arrange 3 mystery shoppers visits to each participant from July to
August 2014. Each participant will receive the participation certificate and
mystery shopper report.

Phase 1-Participation Fee (per person)

Early Bird Price
Award Level Before 20 May 2014

ginal Price
21-30 May 2014
Non- Non-

|Members Members Members Members

J“”'o[eF\::I”t"”e HK$850 HK1,200 | HK$1,200 | HK$1,700
5upLeeer§ory HK$1,100 | HK$1,600 | HK$1,500 | HK$2,200

Specia\ DiscoUNt o brands not participated in the past 3 years
(2011 -2013)

Every two junior frontline participants, one of them is free;
Participating brands of "Mystery Shopper Programme" in November 2012 to
May 2014, (any period of 47th — 51st) will get an extra $500 discount, and
Two discounts can be used at the same time, and it is only applicable to
Phase 1 participation fee.

Phase 2-Preliminary Interview Fee

Shortlised participants will be invited to join the preliminary interview.
Preliminary interview fee should be settled before 17 October 2014.

Phase 2-Participation Fee* (per person)

Award Level Before 17 October 2014
Members Non- Members
Junior Frontline HK$ 1,200 HK$ 1,600
Level
Supervisory HK$1,500 HK$2,200
Level

Phase 2-Final Interview Fee

Al Finalists will be invited to join the final interview. Final interview fee of
HK$6,000 per finalist should be settled.

All Finalists will receive:

1. Complimentary tickets to attend the Winners Announcement
Ceremony in November 2014

2. Complimentary tickets to attend the HKRMA's 31st Annual Ball cum
Retail Awards Presentation Ceremony; and

3. Media publicity

PROMOTION FEE
Individual & Company Award

The winning companies have to settle promotion fee of HK$9,800 for
each individual winner. The Best Team Performance Award — Gold Award
winning company has to pay HK$9,800 for the same purpose.

Outstanding Performance Award

The winning companies have to settle promotion fee of HK$3,800 per
person.
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Commending a Genuine Heart
for Service Excellence

APPLICATION

Please submit the following information before the deadline specified.

Early Bird Deadline: before 20 May 2013

Enrollment Deadline: 30 May 2013

1. Enroliment form
2. Nomination form
3. Staff photo
[ photo requirements: (a) wear company uniform, (b) recent colour
photograph with white background taken within 1 month, (c) file
size should be within 500K; (d) please mark participant’s name as file
name |
4. Phase 1 payment by cheque payable to “Hong Kong Retail
Management Association Ltd."”

On or Before 11 June 2014

Participants’ duty roster for the period of 1-31 July 2014

On or Before 11 July 2014
Participants’ duty roster for the period of 1-31 August 2014
On or Before 17 October 2014

Phase 2 payment by cheque payable to “Hong Kong Retail Management
Association Ltd.”

Submission Method

by hand; or by mail; or by email to snc@hkrma.org
Please submit the staff photos by email

AWARD TIMETABLE
Call for entry 17 April 2014
Enrollment deadline — early bird 20 May 2014
Enrollment deadline 30 May 2014

Submission of participant’s duty roster for | 11 June 2014
1-31 July 2014

Submission of participant’s duty roster for | 11 July 2014
1-31 August 2014

Phase 1:Mystery Shoppers Assessments 1 July — 31 August 2014

Phase 2: Preliminary Interview with Judging | 24, 25 September 2014
Panel

Phase 2 participation fee 17 October 2014
Phase 3: Final Interview with Judging Panel [ 23 October 2014
23 October 2014
5 November 2014

November - December 2014

Advertisement to announce finalists

Winners Announcement Ceremony

Supplement to feature Award winners

HKRMA's 31st Annual Ball cum Retail |9 December 2014
Awards Presentation Ceremony

TERMS & CONDITIONS

Agreement to conditions

1. Participants and their respective companies are required to abide by all
rules and regulations of the award programme.

2. HKRMA reserves the final decision to the award benefits, award
structure, award categories, eligibility, judging criteria, judging
procedures, promotions, award results, as well as other award details
and arrangements.

Participating company

3. A company with several different brands should participate by their
respective brand. HKRMA may re-arrange the company'’s participating
unit as it deems necessary. HKRMA reserves the right of final decision.

Categories

4. Entries should be nominated in the most appropriate category.
However, the Association reserves the right to add/delete/change the
category if necessary.

Each category should consist of brands from at least 2 companies.

Each category should have a minimum of 8 participants.

In case there is only 2 brands in the category, each brand should

nominate at least 3 participants to increase competitiveness of the

award.

8. Participating companies being affected due to insufficient participation
to a particular category will be informed of any changes after the
enrollment deadline.

9. The HKRMA may change the category of the participating companies.
Affected companies will be informed of the changes in due course.

10. The categories could be revised, added or deleted by the HKRMA upon
finalizing the actual number of participants and companies.

Eligibility

11. Past individual winners of the Service & Courtesy Award are NOT
eligible to participate in the same level of the award, otherwise the
participants will be disqualified.

12.Past individual winners of the Junior Frontline Level can only be
nominated to Supervisory Level while past individual winners of
Supervisory Level and SME category cannot be re-nominated.

Now

Cancellation / Withdrawal

13. Once the enrollment is submitted, cancellations will not be accepted.
Participation fee will not be refunded.

14.1f participants withdraw from the competition for whatever reasons,
the participating company should inform the HKRMA in writing.
Participation certificate will not be issued to respective participants.

15.1f participants withdraw on or before 31 August 2014, mystery
shopper report will not be issued.

16.0nce the result of each phase is announced, the participating
company is required to settle all the participation and promotion fee
of the respective phase for their shortlisted participants, even if the
participants withdraw from the competition.

Disqualifications

17.False reporting of any information relating to a participant of a
company will result in the disqualification of ALL participants of the
same participating company. Participation fee will not be refunded.

Marketing and Promotion of the Award

18.The HKRMA will use information provided by the participating
companies for publicity, marketing and promotional purposes relating
to the Award.

19. If winner does not participate in any promotion activity for whatever
reasons, the participating company is required to settle the promotion
fee.

Typhoon and Black Rainstorm Arrangement

20. If Typhoon Signal No. 8 or above is hoisted on or after 7:00 am on the
day of Preliminary Interview, interviews in the morning session will be
cancelled. If Typhoon Signal No. 8 or above is hoisted on or after 1:00
pm, interviews in the afternoon session will be cancelled.

21.1f Typhoon Signal No. 8 or above is hoisted on or after 7:00 am on the
day of Final Interview, all interviews will be cancelled.

22.1f Black Rainstorm Warning is in force on the days of Preliminary
Interview and Final Interview, all interviews will be conducted on
schedule.

23.1f the Preliminary Interview or Final Interview is cancelled due to
weather or other reasons, HKRMA will notify the participating
companies of the alternative arrangement and assessment method.
The Association is not required to disclose the reasons for thereof.

Confidentiality

24. Information provided by applicants in their submissions is treated as
strictly confidential and will not be released without permission.
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STACCATO - FEPIFRE - KFE - EEKRBE - Chevignon - HEES - FBAS - EHERATEANE - BAELHETFELE -
City Chain - city'super - LOG-ON - OKEFI[EBR AR - FEBHBRAA - BRERBH L - Starbucks Hong Kong - ZME - crocs -
1010 - One2free - ERBIT(AB)BMR AT - DFS - WIRFMEY RIS - ECCO - KIREREBR QA - G2000 - Concepts One -
7R - Giordano Ladies - ¥&MS O —HiES - BT - EBERS - HKT - IRTHJE - BEAES - [RYI= - BERIE - BEmEmsf -
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Mira Mall - Missha - &#F360 - Nike - Bally - Giorgio Armani - Hugo Boss - Longchamp - Pal Zileri - Sound & Vision Enriching Life -
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Towngas Avenue - FEEEGIRAT - #EES - FXIFEE - FiEES - Spaghetti 360 - EHE - BFIZE1T - Toys"R™ Us - TSLA#TmEE -
{I7TE - Calvin Klein Jeans - Calvin Klein Underwear
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IKEA

The founding story of Seven & i Holdings was
also very inspiring. It taught me some great
values to be a successful leader. The video
about the founder has shown the founder's
strong will to take the challenge, turn risk
into opportunity, thus paying success to the
establishment to a great enterprise. | believe
that the willingness to take challenge is crucial
to keep driving me to improve as a supervisor in
store. PR EREH
Sa Sa Cosmetics Co.

Building on the fact that the majority of the
revenue of Japanese retailers come from local
customers, | noticed that retailers and shopping
mall developers put a lot of emphasis on the
concept of social responsibility. They manage

to obtain a very good balance between profit
making and bringing something back to the local
community.

HIFERE
Watson's Wine

2014 SERVICE & COURTESY AWARD Rk #5282
ENROLLMENT FORM a2 niZkiig

Deadline: 30 May 2014 / & 1EHEA : 2014858 30H

Please complete in TYPED BLOCK LETTER. s5 A IEHSIEES -
Please use separate form(s) if more than one retail brand enrolls. BN —ESERME @ BFEB—RIE -

Company Information S1&F§

Company Name (English) NAEN (FX)
Brand Name (English) LEMBEE (PX)

Address HbiF

Main Contact Person 3 ZE48 A Alternative Contact Person E B4 A

Position B&Az Position Bkfiz

Tel EiE Tel E:E

E-mail Address & E5 ik E-mail Address & B ik

Window Stickers Qty & 12888 [I5@ []A&3], &

No. of participants 2/ A& Per Head 2% Total Amount 8 &8
Junior Frontline ZE# 5l

Supervisory & B

Total &3

Payment Methods {FFR/5E (please tick where appropriate F/EEE I E M + /)

[J Cheque XZE ( payable to “"Hong Kong Retail Management Association Ltd” 35 Z7558 [ BB EEEE e AR A )

Cheque No. Bank
HRIT SRR RRRERTT

[J American Express (AE) Card EEEEE :

Name of Card Holder
ERREEHH

Card Number
EBFRZERR

Card Expiry Date Card Holder Signature

B KA NE BRREERZ
Amount Due &4 58:
HK$

DeclarationZHf

We hereby 0 agree / O do not agree the Association to use the above personal data for processing applications, distributing circulars, publications, research materials, market information, marketing
the annual events, conferences, seminars, briefings, meetings, awards, programmes, training programmes, and services of the Association, and similar activities organized by our business partners,
as well as recruiting advertisement by our media partners. We will maintain the personal data (including name, company name, position, email address, business address, telephone number and fax
number) in the Association’s database. We may conduct direct marketing via fax, email, direct mail, telephone and/or other means of communication. If you do not wish to continue receiving our
information, please write to us by email (snc@hkrma.org) or by fax (2866-8380).

ANE ORF /I O0FRRAE BREBULENEABMESIERR  SFEEHRGE MRBEWES - T - IRER « TiER ;) HEBSNAEASITH » e B - RS« 83 I8
&~ AR RIRARES - LUK B& S ERMHMERNREES, ARBIHBFRERESEEE - RMEEEEASL (BEY S « ARERE B - BEMIE AT B REEWRR)H
§?gﬁg§ﬁ@§*#§zﬂ cASHHEEBEA « BF « HEIE  SEEBR/SEMBRTLN - AETETERREE - B TAS2RBEUEIBSNER - FUEEEAN RS (S E:snc@hkrma.org
g H:2866-8380)

Signature Company Chop
BE NCIEE]
Name

P

Title Date

212 B3

[ FEAIERR AR fEhttp://snc.hkrma.org T ]



2014 SERVICE & COURTESY AWARD R ARFFEE

NOMINATION FORM 81 R&XKIlE

Deadline: 30 May 2014 /& 1F HEf : 2014454304
Please complete in TYPED BLOCK LETTER. fa A IFH#EIEE -

Level&g Bl : O Supervisory Level =& #K 7

[J Junior Frontline Level EE#R 3l

(A) Personal Information B A&#}
Name (English) HZ (F)
(Mr./Ms.) (5e4E//MA)
Company Name (English) NAEARE (PX)
AEIERERE
Brand Name (English) Z2BREER (PX) sno@hkrma.org
Present Position B§fiz
Present Job Duties B &
Education Level Z#5%2/E  []Secondary R &2 [ Tertiary or above KZEIA +
O Full-Time 28 [ Part-Time F& B
Working location T{EH[E (working hours per week & 2 Hi T {ERFEL:
Years in current position ZEIH B ) & year(s) month(s) A
Years in current company 7E38 A BlHEE year(s) month(s) A
Years in retail business ff 2 ¥ K E & year(s)&F month(s) A

Is he/she required to supervise staff? f/ith 2 B EEEZE SR TIE?
[1Yes & No. of staff under his/her supervision fti/ithFEES L 8 THIE R

Total no. of staff in the store [EX 8 T 48K

[ONo &

(B) Other Information EfthiZ#}

d
O
O

(0 I O B I B

Oooogodg

Category #4351

Beauty Products / Cosmetics {E¥t 5 /&

Convenience Stores & /&

Department Stores B & A A

Electronic & Electrical Appliances &F & B 225
Eyewear BR$2

Fashion & Accessories BF 5 &) /5

Fashion & Accessories — High Fashion R 45— & B 5
Fashion & Accessories — Sports and Outdoor Products
FrEE i IE—EB) R HNA M

Fastfood tRE &

Food Shops B /&

Footwear #%8

Furniture & Home Accessories K18 & /E =AM

Health Care Products B 5

Infant & Child Merchandise £ 52 & 52 2 & i

[ Personal Care Products {8 A2 E &

O Professional 487

[J Restaurants £ 82 & H1&

[ Retail (Services) & (ART%)

[J Retail (Services) — Financial Institutions
TE(RB)—o Atk

[J Retail (Services) — Property Management
TE (RS —m5E IR

[J Retail (Services) — Public Utilities
TERB)—RAEE

[ Specialty Stores EF9 /&

[J Supermarkets/Self-serviced Mega Stores
FBAR TS/ KB B BhEYE

J Telecommunications E&fl

O Watch & Jewellery $E8 M IKE 5

[t #EEIERE AR 7Ehttp:/snc.hkrma.org THi ]

2014 SERVICE & COURTESY AWARD AR 4E
SEEY TIERRE — 2014F78 srnsmes

Participant Information 2 &&H
Level &R

BN

el e

an hR 42

Bz

TEMHE(FERALE)

JEHEE

T 7 & SR

H &7 TYERSRA (40 R R )
1(PH)
2
3
4
5(Sat)
6 (Sun)
7
8
9
10
11
12(Sat)
13 (Sun)
14
15
16
17
18
19 (Sat)
20(Sun)
21
22
23
24
25
26 (Sat)
27 (Sun)
28
29
30
31

PR B ] f

ijl_lt;

Total no. of working hours 48 T {ER &%

[t = EEIERRE R Ehttp://snc.hkrma.org T ]

PHOTO

THERE (TREMRERR)



SBE 2 TIEB/E — 2014588 va )

Participant Information 2&&&#|
Level #R5l
B t#

B F TR PHOTO
ey

Bz
TEMHE(JENALE)
ERES

& 8 2 ZE R

= aNEESEEERe

3 (Sun) ;f H e =x =
& BERTEETEHREM983FH A RERFETNTERERAID - 31F R - APSHERESMTELBRERRRERER
> —ERREEEAG ; HILFRE  SRHE - FIIREEEEE  BMORASEENTEMN -

AHeNEAETENZTERE 2SS ERAEMAENTHER  EENLABRTEREN_9H— ABSTHSERRBHE
/ KRG - BEAME BEAR) - FH)5 EHREKEE  BEAYE  BTRESRE - BFE - AREER - SL3EmmeEz
8 SRR RIS HAE o

9(Sat)

10 (Sun)
11
12
13
14
15
16 (Sat)
17(Sun)
18
19
20
21
22
23(Sat)
24 (Sun)
25
26
27
28
29
30(Sat)
31 (Sun)

BN TARTERGRMAE SRR - TEHERR  TARAASREY —  ZHBENSEEL TESARE
RER -

Total no. of working hours 42 T {ERF£X:
[ EREEERR AR fEhttp://snc.hkrma.org T# ]




Sponsor EB)#&: Chinese Newspaper Partner Exclusive Recruitment Media Partner Exclusive English Newspaper Partne Exclusive Electronic Media Partner

American Express International’ Inc. Hong Kong Economic Times Recruit & Company Limited The Standard Roadshow Media Limited
XEEERERRGARAT FEGEOR R 53
Hong Kong Retail Management Association ERTETE G
10/F, First Commercial Building, 33-35 Leighton Road, Causeway Bay, Hong &SRS 2 1S T E33-355R E — I EAE 1042
Tel E5E: (852) 2866 8311 Fax {EH: (852) 2866 8380 43 - http://snc. 3.0rg
]




