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2015 SERVICE & COURTESY AWARD
ABOUT THE SERVICE & COURTESY AWARD

The Service & Courtesy Award was introduced in 1986 and has been one of the most actively supported events by members of the Hong Kong Retail
Management Association and the trade. Launched for 30 years, the award is highly respected as the Oscars of the retail trade in Hong Kong. The Award has
been successful, over the years, in promoting the awareness of service within the retail industry. It has become a well-recognized annual activity that retail
practitioners anticipate with keenness and excitement. Winners and their companies receive very extensive industry recognition and media coverage.

The theme for this year's Award is: 30 Years of Concerted Efforts: A New Era of Service Excellence

TARGET PARTICIPANTS

Frontline retail sales staff

AWARD BENEFITS

Media
_ s A Pubhc-ty

Category Award
SME Category Award

Earn & Learn Student
Award

Outstanding
Performance Award

The Best Team Award

The Potential Brand
Award

NS SN

Finalists

NSRS N RS

Attend HKRMA's 2015 Annual Dinner cum Overseas Study Tour
Retail Awards Presentation Ceremony y

Half Price for Gold Award

NN ST

Al Participants will receive: 1. Participation Certificates 2. Mystery Shoppers Assessment Reports

AWARD STRUCTURE

The 2015 Service & Courtesy Award consists of the following types of awards:

Individual Award
There are 2 levels of individual award:

Category Award
(A) Junior Frontline Level
(B) Supervisory Level

Individual winners will be selected from each category of the Junior
Frontline Level and Supervisory Level.

SME Category Award — Gold, Silver and Bronze
For details of the entry requirements, please visit
http://snc.hkrma.org/

Earn & Learn Student Award

For details of the entry requirements, please see section “ELIGIBILITY”

Outstanding Performance Award
The top 10% participants with the highest rank from each category and
level will be invited to go on stage to receive their certificates.

Excellent Service Star

Participants who get full score at Mystery Shopper Assessment will be awarded.

Company Award

The Best Team Performance Award — Gold, Silver and Bronze
For details of the entry requirements, please see section “ELIGIBILITY".

The Potential Brand Award - Gold, Silver and Bronze
For details of the entry requirements, please see section “ELIGIBILITY".

AWARD CATEGORIES

Participating companies have to participate in one of the following retail
business categories. Each category should consist of brands from at least
2 companies, and a minimum of 8 participants. In case there are only 2
brands in the category, each brand should nominate at least 3 participants
to increase competitiveness of the award. More details please refer to
‘Terms & Conditions’

8

Beauty Products / Cosmetics ' Infant & Child Merchandise ®
Personal Care Products *

Convenience Stores ’

Department Stores ' Professional °

Electronic & Electrical Appliances > |Restaurants — Asian Cuisine °

Eyewear ' Restaurants — Western Cuisine °
Fashion & Accessories Retail (Services) °

Retail (Services) —
Financial Institutions ’

Fashion & Accessories —
High Fashion *

Retail (Services) —
Property Management ’

Fashion & Accessories —
Sports and Outdoor Products *

Fastfood ° Retail (Services) — Public Utilities 7

Food Shops ' Specialty Stores

Footwear * Supermarkets / Self-serviced Mega
Stores *

Telecommunications >
Watch & Jewellery '

Furniture & Home Accessories '
Health Care Products '

. If there is insufficient participation, it will be grouped under “Specialty Stores Category”.

. If there is insufficient participation, it will be grouped under “Supermarkets / Self-serviced

Mega Stores / Convenience Stores / Personal Care Products Category”.

. If there is insufficient participation, it will be grouped under “Electronic & Electrical

Appliances / Telecommunications Category”.

If there is insufficient participation, it will be grouped under “Fashion & Accessories

Category”.

. If there is insufficient participation, it will be grouped under “Fastfood/Restaurants

Category”.

. Retail (Services) Category covers entertainment and theme park or others.

If there is insufficient participation, it will be grouped under “Retail (Services) Category”.

. If there is insufficient participation, it will be grouped according to its business nature.

e Nominee who holds professional qualification will be grouped under “Professional
Category”, for example optometrist, pharmacist, nutritionist or dispenser.

WREND U A W N=

e /f a company can distinguish the retail frontline staff into two types (a) holding
professional qualifications;, and (b) without holding professional qualifications, then
type (a) will be grouped under “Professional Category” while type (b) will be grouped
under another category according to the company’s business nature.

e Professional Category is not applicable to company with all or majority of its retail
frontline staff are mandatory to possess professional qualifications. Examples include
bank, insurance company or security sector.

e [f there is insufficient participation, it will be grouped according to its business nature.

ELIGIBILITY

1 Open to all retail sales staff

2 A company with several different brands should enroll by their
respective brand. HKRMA may re-arrange the company’s participating
unit as it deems necessary. HKRMA reserves the right of final decision.

3 Past individual winners of the Service & Courtesy Award are NOT
eligible to participate in the same level of the award. Past individual
winners of SME category cannot be re-nominated. Otherwise, the
participants will be disqualified.

Individual Award - Junior Frontline Level

Basic = Floor employees or staff at frontline counter who
Requirements (a) have direct contact with customers; and (b)
involve at least 50% in sales function/customer
service*.
®  For example, personal sales such as a salesman in
a department store; non-personal sales such as a
cashier in a supermarket
= Nominees can be full-time or part-time staff.
Full-time staff have to be employed for at least 6
months, while part-time staff have to be employed
for at least 12 months by the participating
company from the date of enrollment deadline
(a)Staff who supervise other employees; or (b)
management trainees; or (c) acting supervisors
are NOT eligible for nomination to Junior Frontline
Level.
= Past winners of Junior Frontline Level can only be
nominated to Supervisory Level.

Minimum Full-time staff
Requirements | ® 20 days/month with working hours not less than

of Monthly 120 hours/month at retail outlet. Lunch hour is
Working Days/ excluded.
hours = At least 4 working days on Saturday/Sunday/public

holiday in a month#.

Part-time staff

= 18 hours/week for 4 consecutive weeks at retail
outlet with working hours not less than 72 hours/
month. Lunch hour is excluded.

Maximum No. | = No restriction on the number of nominations for
of Nominations Junior Frontline Level

Individual Award - Supervisory Level

Basic = Full-time supervisors who (a) have direct contact

Requirements with customers; and (b) involve at least 50% sales
function / customer service. *

= The scope of supervision should not be more than
one store location/retail outlet, or one department
for Department Store nominees.

= Supervisors have to be full-time employees who
had been employed for at least 6 months from
the date of enrollment deadline.

= Management trainees are NOT eligible for
nomination to Supervisory Level.

= Past winners of Supervisory Level and past winners
of SME category cannot be re-nominated.

Minimum = 18 working days/ month at retail outlet with
Requirements working hours not less than 108 hours/month.
of Working Lunch hour is excluded.

Days / Hours ® At least 4 working days on Saturday/Sunday/public
holidays in a month#.

Maximum No. | = No more than 5 nominations per participating
of Nominations brand for supervisory level

*  Applicable to participants from the Retail (Services) Category only i.e. the job duties of
participants from the Retail (Services) Category should involve at least 50% customer
service.

Not applicable to companies whose operation hours fall on weekdays only or on
weekdays and alternate Saturday.

N[2W]
Earn & Learn Student Award

Basic = This is open to participating companies of Earn &

Requirements Learn Pilot Scheme for Retail Industry. The nominees
should be the student-worker of this scheme.

= This is applicable to junior frontline level only.
Nominees will be grouped under same category
regardless of business nature.

® The 3 participants with the highest scores will be
selected as the Gold, Silver and Bronze Award winners.

= Participation fee is waived.

Minimum = 18 hours/week for 4 consecutive weeks at retail
Requirements outlet with working hours not less than 72 hours/
of Working month. Lunch hour is excluded.

Days / Hours

Maximum No. | = No more than 2 nominations per participating
of Nominations brand

Company Award-The Best Team Performance Award

Basic = A minimum of 4 participants;

Requirements | = 3 participants from Junior Frontline Level and 1
participant from Supervisory Level;

= |f a company has more than 4 participants, only
the 4 participants with the highest scores will be
selected to compete for the Award; and

® The 3 companies with the highest scores will be
selected as the Gold, Silver and Bronze Award winners.

Company Award-The Potential Brand Award NEW

Basic = A minimum of 4 participants;

Requirements | ® 3 participants from Junior Frontline Level and 1
participant from Supervisory Level;

= |f a company has more than 4 participants, only the
4 participants with the highest scores in all phases
will be selected to compete for the Award; and

= The 3 companies with the highest scores will be
selected as the Gold, Silver and Bronze Award winners.

JUDGING CRITERIA

Professional Image

Presentation Skills

Interpersonal Skills

Service Concepts and Skills

Management Skills (applicable to Supervisory Level)

JUDGING PROCEDURE

Phase 1 : Mystery Shoppers Assessments
Phase 2 : Preliminary Interview with Judging Panel
Phase 3 : Final Interview with Judging Panel

Phase 1: Mystery Shoppers Assessments

1. A total of 2 mystery shoppers visits will be conducted in July 2015.
The scores will be used to shortlist participants to Phase 2-Preliminary
Interview.

Result will be notified to individual participating companies.
Participants’ duty roster should be submitted by email (snc@hkrma.org)
according to the following schedule. If participant fails to submit a
correct duty roster before the deadline, zero score will be given in the
mystery shoppers assessment.

AN =

wn

Duty roster during | Deadline
| 1-31 July 2015 | 12 June 2015 |

4. If a participating company changes the duty roster after the submission
deadline, it should pay an administrative fee of HK$400 each time. It
should inform the HKRMA in writing and submit the cheque 5 working
days in advance.

If the mystery shopper cannot locate the participant during the visit,
the maximum waiting time will be 10 minutes. The mystery shopper
will assess all other staff within the store for that particular visit
without any notice. 9

u
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6. Participants are suggested not to take annual leave during July 2015.

7. Mystery shopper will identify the participant according to the
award hanging badge, name badge and the photo provided by the
participating company.

8. If the participant does not wear the award hanging badge, the mystery
shopper may assess all other retail staff in the store for that particular
visit without prior notice.

9. If transaction is required during the visit (e.g. fastfood shops,
restaurants), the participating company should provide the Association
with cash allowance(s). The amount depends on the product price
and the number of visits. The Association will discuss the details with
individual participating company upon receipt of the enrollment form.

10. Individual mystery shoppers reports will be distributed to participating
companies in November 2015.

Phase 2 : Preliminary Interview with Judging Panel

1. Shortlisted participants will be invited to attend group interview with
the judging panel.

2. The interview will focus on cases studies, service concepts and
questions-and-answers.

3. Scores from Mystery Shoppers Assessment contributes 50% of the
total weighting in Preliminary Interview.

4. Result will be notified to individual participating companies.

Phase 3 : Final Interview with Judging Panel

1. Shortlisted participants will be invited to attend individual interview
with the judging panel.

2. The interview will focus on cases studies, service concepts and
questions-and-answers.

3. Scores from Mystery Shoppers Assessment contributes 30% of the
total weighting in Final Interview.

4. Result will be announced at Winners Announcement Ceremony.

JUDGING PANEL

Judging panel members consist of experienced retail practitioners,
consultants, academics, government officials and senior management
from the retail trade and public organizations.

LANGUAGE MEDIUM

All interviews will be conducted mainly in Cantonese.

AWARD HANGING BADGES / WINDOW STICKERS

1. Award hanging badges and window stickers will be distributed to all
participating companies after the enrollment deadline.

2. To promote service awareness and motivation among retail staff,
participating company should display the window stickers at their retail
outlets until the end of the Award.

3. To enable the mystery shoppers to identify the participants, participants
must wear the award hanging badges.

4. During the interviews, participants must wear their uniforms, name
badges and award hanging badges.

PROMOTION OF THE WINNING COMPANIES

The HKRMA will use information provided by the participating companies
for publicity, marketing and promotional purposes relating to the Award.
Advertisement & Supplement

Advertisement & supplement will be published in print matter or other
effective media to promote the finalists, different award winners and the
respective companies.

Video

Videos will be produced to promote the winners and the respective
company. The videos will be broadcasted through TV channel, HKRMA's
website and other effective media.

WINNERS ANNOUNCEMENT CEREMONY

Award result will be announced at the Winners Announcement Ceremony.

10

AWARD PRESENTATION CEREMONY

The award presentation ceremony will be held at the HKRMA 2015 Annual
Dinner cum Retail Awards Presentation Ceremony. All winners and finalists
will be invited to the Ceremony. Individual & Company Award winners will
be invited to go on stage to receive their trophies or award certificates.

Companies should settle the payment before the start of next competition
phase. Participation fee of 3 phases is waived for nominees of Earn & Learn
Student Award.

Phase 1-Participation Fee

Companies should pay the participation fee at enrolment. The association
will arrange 2 mystery shoppers visits in July 2015. Each participant will
receive the participation certificate and mystery shopper report.

Phase 1-Participation Fee (per person)

Early Bird Price Original Price
Award Level Before 29 May 2015 30 May - 5 June 2015

Non- Non-
Members Members Members Members
Junior Frontline HK$850 HK1,200 HK$1,200 HK$1,700

Supervisory HK$1,100 | HK$1,600 | HK$1,500 | HK$2,200

*
] ? 2
3 VA jericrersee

2 z

Participation fee of 4 participants (3 Junior + 1 Supervisory) is

waived for:

e First time joining brand

e Participating brands of Mystery Shopper Programme that have not
joined the award for past 3 years (2012 — 2014)

e Applicable to Phase 1 participation fee only

Phase 2-Preliminary Interview Fee

Shortlised participants will be invited to join the preliminary interview.
Preliminary interview fee should be settled before 8 September 2015.

Phase 2-Preliminary Interview Fee* (per person)

Before 8 September 2015
Members Non- Members
Junior Frontline HK$ 1,200 HK$1,600

Supervisory HK$1,500 HK$2,200

Award Level

Phase 3-Final Interview Fee

All Finalists will be invited to join the final interview. Final interview fee of
HK$6,000 per finalist should be settled.

All Finalists will receive:

1. Complimentary tickets to attend the Winners Announcement
Ceremony in November 2015

2. Complimentary tickets to attend the HKRMA's 2015 Annual Dinner
cum Retail Awards Presentation Ceremony; and

3. Media publicity;

PROMOTION FEE

Individual & Company Award

The winning companies have to contribute promotion fee of HK$9,800
for each individual winner. The Best Team Performance Award — Gold
Award winning company has to pay HK$9,800 for the same purpose.

Earns Learn Student Award / Outstanding
Performance Award / The Potential Brand Award

Winners have to contribute promotion fee of HK$3,800 per head.

Companies who submit the enrollment form on
or before 8 May 2015 will entitle a free brand

logo exposure on the 30th Anniversary Newspaper
Supplement to be published on 20 May 2015.

APPLICATION

ONLINE ENROLLMENT SYSTEM:
http://snc.hkrma.org/enrol

Please submit the following information before the deadline specified.

Early Bird Deadline: 29 May 2015

Enrollment Deadline: 5 June 2015
1. Enrollment form
2. Nomination form

3. Staff photo
[ photo requirements: (a) wear company uniform; (b) recent colour
photograph with white background taken within T month; (c) file size
should be within 500K (d) please mark participant’s name as file name |

4. Participants’ duty roster for the period of 1-31 July 2015

5. Phase 1 payment by cheque payable to “Hong Kong Retail
Management Association Ltd.”

On or Before 12 June 2015
Participants’ duty roster for the period of 1-31 July 2015

Submission Method

= Email to snc@hkrma.org or
online registration via http://snc.hkrma.org/enrol

= Please send the cheque by post to 7/F, First Commercial Building,
33-35 Leighton Road, Causeway Bay

AWARD TIMETABLE
Call for entry 24 April 2015
Enroliment deadline — early bird 29 May 2015
Enrollment deadline 5 June 2015

Submission of participant’s duty roster for | 12 June 2015
1-31 July 2015

Orientation for participating companies

17 June 2015
1-31July 2015

Phase 2: Preliminary Interview with Judging | 8 - 9 September 2015
Panel

Phase 1: Mystery Shoppers Assessments

Phase 3: Final Interview with Judging Panel | 16 October 2015
16 October 2015
28 October 2015

November - December 2015

Advertisement to announce finalists

Winners Announcement Ceremony

Supplement to feature Award winners

HKRMA's 2015 Annual Ball cum Retail | 8 December 2015
Awards Presentation Ceremony

Overseas Study Tour March 2016

* The event dates are subject to changes.

TERMS & CONDITIONS

Agreement to conditions

1. Participants and their respective companies are required to abide by all
rules and regulations of the award programme.

2. HKRMA reserves the final decision to the award benefits, award
structure, award categories, eligibility, judging criteria, judging
procedures, promotions, award results, as well as other award details
and arrangements.

Participating company

3. A company with several different brands should participate by their
respective brand. HKRMA may re-arrange the company’s participating
unit as it deems necessary. HKRMA reserves the right of final decision.

Categories

4. Entries should be nominated in the most appropriate category.

However, the Association reserves the right to add/delete/change the

category if necessary.

Each category should consist of brands from at least 2 companies.

Each category should consist of minimum 8 participants.

In case there is only 2 brands in the category, each brand should

nominate more than 3 participants in order to enhance the quality

of the competition. Participating companies being affected due to

insufficient participation to a particular category will be informed of

any changes after the enrollment deadline.

8. The HKRMA may change the category of the participating companies.
Affected companies will be informed of the changes in due course.

9. The categories could be revised, added or deleted by the HKRMA upon
finalizing the actual number of participants and companies.

Eligibility

10. Past individual winners of the Service & Courtesy Award are NOT
eligible to participate in the same level of the award, otherwise the
participants will be disqualified.

11. Past individual winners of the Junior Frontline Level can only be
nominated to Supervisory Level while past individual winners of
Supervisory Level and SME category cannot be re-nominated.

Cancellation / Withdrawal

12.Once the enrollment is submitted (via e-mail or online enrollment
system), cancellations will not be accepted. Participation fee will not
be refunded.

13.If participants withdraw from the competition for whatever reasons,
the participating company should inform the HKRMA in writing.
Participation certificate will not be issued to respective participants.

14.1f participants withdraw on or before 31 August 2015, mystery
shopper report will not be issued.

15.0nce the result of each phase is announced, the participating
company is required to settle all the participation and promotion fee
of the respective phase for their shortlisted participants, even if the
participants withdraw from the competition.

Disqualifications

Nowu

16. False reporting of any information relating to a participant of a
company will result in the disqualification of ALL participants of the
same participating company. Participation fee will not be refunded.

Marketing and Promotion of the Award

17.The HKRMA will use information provided by the participating
companies for publicity, marketing and promotional purposes relating
to the Award.

18. If winner does not participate in any promotion activity for whatever
reasons, the participating company is required to settle the promotion fee.

Typhoon and Black Rainstorm Arrangement

19. If Typhoon Signal No. 8 or above is hoisted on or after 7:00 am on the
day of Preliminary Interview and Final Interview, all interviews will be
cancelled.

20. If Black Rainstorm Warning is in force on the days of Preliminary Interview
and Final Interview, all interviews will be conducted on schedule.

21.1f the Preliminary Interview or Final Interview is cancelled due to
weather or other reasons, HKRMA will notify the participating
companies of the alternative arrangement and assessment method.
The Association is not required to disclose the reasons for thereof.

Confidentiality

22. Information provided by applicants in their submissions is treated as
strictly confidential and will not be released without permission.
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2015 SERVICE & COURTESY AWARD f# 4R 7518
ENROLLMENT FORM A Z)& =&

Deadline: 5 June 2015 | & E HHEA : 201546 H5H

Please use separate form(s) if more than one retail brand enrolls. NZR—EASERIE - BFES—RIE -
Company Information S]&#}

Company Name (English) RNEIGHE (FX)

Brand Name (English) 2EMDBEN (FX)

Address ik

Main Contact Person 3 ZE#48 A

Alternative Contact Person E b E4% A

Position Bkfiz

Position B&iz

Tel EEE Tel E&E
E-mail Address & & b1k E-mail Address &b 1E
Window Stickers Qty Required PR #i&EiZasgie  [s@ [ Az, 1A

No. of participants 21 A&

Per Head {Ei#

b-total /&t

Junior Frontline ZE# B $
Supervisory £ & &5l $

Payment Methods {51575 =0 (please tick where appropri

] Cheque £

Cheque No.
RITZ GRS

] American Express (A

Name of Card

( payable to “"Hong Kong Retail Mangge

Card Expiry Date

ERRENH BEBBRFEEES
Amount Due Zi{t & %8:
HK$

btion Ltd” X FRFE [EELECHEGEHRL A )

Bank
ERERTT

Card Number
EBREERR

Card Holder Signature

DeclarationZEA

We hereby [J agree / [0 do not agree the Association to use the above personal data for processing applications, distributing circulars, publications, research materials, market information, marketing

the annual events, conferences, seminars, briefings, meetings, awards, programmes, training programmes, and services of the Association, and similar activities organized by our business partners,

as well as recruiting advertisement by our media partners. We will maintain the personal data (inc udln? name, company name, position, email address, business address, telephone number and fax
ele

number) in the Association’s database. We may conduct direct marketing via fax, email, direct mail, t
L/ 9
.

information, please write to us by email (snc@hkrma.org) or by fax (2866-8380).

phone and/or other means of communication. If you do not wish to continue receiving our

A7 ORE /OFRE BRERULNEASKHERIERR - BFEEHRFE MRBENBES « TIY)  HRER  T5EWN ; EERSNRTED  Fe B -« fRE &5 - 98
&) BRI RRES - DIRABSNSEBETERNARES, UERKEAFERSREEE - IMSHEREARRN (BENA  ARRHE - By « S « AT M - SFEREEGRE)EF

BEBENENER - AGUREEBMEE B  ERINE - SEERA/SNEMENYN - MEATETERER - A TAS2REVEIHENEN

{514:2866-8380) ©

Signature

BE

Name

e

Title
v

(55

Bl http://snc.hkrma.org NH LIRS

B EMBEA S (EE:snc@hkrma.org

Company Chop
NCIESEL

Date
=R=1

HEEEE Ahtto://snc.nkrma.org/enrol #B8_F#2])

R e e e

2015 SERVICE & COURTESY AWARD f#IBARTSE2

NOMINATION FORM &1 iR &&i&
Deadline: 5 June 2015 / & IFHER : 2015463 5H

Level# 5l : O Supervisory Level & 4K 7

[ Junior Frontline Level EE#K 7|

(A) Personal Information {E A &l

Name (English) HZ ()

(Mr./Ms.) (Fe A/ NE)

Company Name (English) NEBE (FX) PHOTO
EEBHERER

Brand Name (English) Z2BEREZE (FX) snc@hkrma.org

Present Position B%fiz

Present Job Duties B &

Education Level Z#5#2/E [ Secondary &2

[ Tertiary or above K&

O Full-Time 25

[ Part-Time 3884 (working hours per week % & T {ERFEL:

Is he/she required to supervise staff? fb/ith B 55 ZEE

ion T{EHh[&=

Years in current position £I8 Btz B F & year(s)F month(s) A
Years in current company 738 A a|HFE year(s)F month(s) A
Years in retail business fE ZE £ /FEE year(s)& month(s) A

[[1Yes & No. of staff under r supervision f
Total no. of staffii BT 4%

O smetics 1L GG [J Restaurants — Asian Cuisine
[J Convenience Stores & F| & B — DR
| Depanment Store§ BAERA N . - %e%ﬂraég%%ﬁéﬁm Cuisine
[ Electronic &Eleotncal Appliances BF & EE/E O Retail (Services) T4 (BRH5)
O Eyewear B3 [J Retail (Services) — Financial Institutions
[ Fashion & Accessories B8 £i#)/5 TERS)—S BiE
[ Fashion & Accessories — ngh Fashion [J Retail (Services) — Property Management

B 2 B ) S — 1 AR PRE TE(RB)—mEnEE
[J Fashion & Accessories — Sports and Outdoor Products [ Retail (Services) — Public Utilities

K2 B IE—E 8 R PN f TERB)—LASE
[ Fastfood HR& & [ Specialty Stores = F9/5
[] Food Shops R /& (0 Supermarkets/Self-serviced Mega Stores
O Footwear $48 BRTE / KB B BEYE
O Furniture & Home Accessories &8 ] JE = A & [ Telecommunications %3l
[ Infant & Child Merchandise 252 & 52 E 75 % 0 Watch & Jewellery # 8k & Ik 85
0 Health Care Products &EEE T [J Earn & Learn Student Category m

L o Earn & Learn 245

[ Personal Care Products {E AFEEEE
[ Professional E 415

[55R1Ehttp:/snc.hkrma.org NHLTRAE

= NS

HEEE Ahtto://snc.hkrma.org/enrol #B_EHR 2]




Level &3

2015 SERVICE & COURTESY AWARD {#BARTFEE [(o=s | 0 z&

%%ZIf’EH—;F&I% — 201 555'57% [68128RIE #ZE snc@hkrma.org]

Participant Information 2 & & ¥]|

g ¢

A8 EmRTE
PHOTO

iR AT

41V

TR R RALE)

EiBER

&SR

B & TVERSRE (530 R EM) PR R ]

TER S (T BERRERE)

11 (Sat)

12 (Sun)

13

14

15

16

17

18 (Sat)

19 (Sun)

20

21

22

23

24

25 (Sat)

26 (Sun)

27

28

29

30

31

Total no. of working hours 4 T ¢ERS £

[552Znttp://snc.hkrma.org RNEILFRIE - NE RS Ahttp:/snc.hkrma.org/enrol #8321

BEATEEEMEM83FA—NREEBNTERERAIN  wfifRZTEBERMNED  KARFATEXRELR
BR - WERUI2FK  RIERZUHTERAYSGFENEH @ TNEBIA HAMIIRETER  FEHE - RES
H HECKRIBEEIENTEHS - @EQTE@ EIEHAT7,800[ - @B ARNEEHEIEA) M@g%1@§;@$ °

TmE. MEBRARESERUNTER - 5@%%A&fb*ﬁuu B BARTS  BRERR - ENE - BRE - ERNIK

B HEHY RELKEEAR EFRESAR Bl TE (RE) - FPE - ARMEER - #1380 - A KREERE
%ﬂmﬂlﬁ‘%%
%‘%;%éf%%ﬂﬁké%ﬁm %83 (FAPRA) mEl@E28 72— - B BRMM1989F K - BRIEE8iE K17 K@

BxR/ & E,\i’JEEIKE’%Tﬂ% BEEREK -

www.hkrma.org




Services& Courtesy

= AWara

128 R 755 2

Sponsor ﬁﬁj_]ﬁ Chinese Newspaper Partner Exclusive Recruitment Media Partner Exclusive English Newspaper Partner
RCREINRE ER BRI R ESCRE K

o The 22 &
e rs- Slaikiy
@®

American Express International, Inc. Hong Kong Economic Times Recruit & Company Limited The Standard

XEEERRRGERLT BRLE R HX R

Hong Kong Retail Management Association &8 EEE WS
7/F, First Commercial Building, 33-35 Leighton Road, Causeway Bay, Hong Kong 7/ il $% /&1L 18:833-3555 5 — g ¥ AE71E
Tel E5E: (852) 2866 8311 Fax {HH: (852) 2866 8380  Website #841: http://snc.hkrma.org
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